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Research on Countermeasures to Reduce the Influence of Haze Weather Image on the
Formation of Inbound Tourism Willingness in Beijing
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Abstract: In order to reduce the impact of haze weather image on the formation of inbound tourism willingness in Beijing, China,
the paper carried out relevant research. The results of the study show that in order to reduce the influence of the hazy weather image
on the formation of willingness to travel to Beijing, static marketing should be changed to dynamic marketing, gradual change to
segmented marketing and publicity, integration of various marketing and publicity channels, popular marketing, combination of

publicity and focused marketing and publicity, and other countermeasures, it is hoped that the research in this paper will help to solve

the problem of haze weather affecting the formation of inbound tourism intention in Beijing to some extent.
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