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Research Prospect on the Influence of Haze Weather on the Formation of Inbound Tourism
Intention
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Abstract: People around the world are increasingly concerned about air pollution, and this awareness has penetrated into all aspects
of life, including outbound travel decisions. After paying attention to this problem, scholars have successively carried out research
from multiple perspectives and situations, and achieved fruitful research results. This paper combs these research results, summarizes

the shortcomings of existing research, and then looks forward to future research, which is of great help to the follow-up related

research.
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