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The significance of crowdsourcing translation in cross-border e-business translation
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Abstract: With the advent of the Internet + era, new forms of trade represented by cross-border e-commerce are gradually picking
up pace. However, there are still many defects in the translation of product introduction of Cross-border e-commerce in China, such as
misusing words in product description and ignoring the cultural connotation of products. The traditional translation model can no longer
meet the demand of big data in the Internet era in terms of the speed and efficiency of the translation process. Under such circumstances, the
advantages of crowdsourcing translation model, such as high efficiency, free of charge and diversified operation process, make up for the

shortcomings of traditional translation model. This paper starts with the normative research on the use of English language on cross-border

e-commerce platforms, and actively explores effective ways to combine the two by combining the crowdsourcing translation model.
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