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Abstract ; Inrecent years, the educational technology innovation represented by online education has been a hot topic in the global higher
education field. This article, through the analysis of the background of the "Internet plus" strategy, illustrates the trend of the current
"Internet plus education" form, and briefly expounds the importance of the current Research on the business mode of the educational
platform and the necessity of reform, and has learned about the experts from home and abroad. This paper analyzes the status quo of business

model research on online education platform, explores the business model of three types of online education platform, namely, for-profit,

non-profitand comprehensive, and finally makes a summary.
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