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[ Abstract] n the rapid development of social economy, the demand of power resources from all
walks of life is increasing. Market and customers play an important role in power marketing
management. In the development of electric power enterprises, relevant departments should pay
more attention to electric power marketing, deeply analyze the products and services needed by the
market and customers, implement reasonable marketing strategies, and improve the marketinglevel
of electric power enterprises. Based on this, this paper introduces the marketing characteristics of
China's electric power market, expounds the position of electric power marketing in social and
economic development, analyses the existing problems of electric power marketing management,

and summarizes the corresponding optimization measures.
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