Finance

Investigation and Analysis on the Current Situation of the Commercial
Bank in China Performing Moral Obligations

Zhuobi LUO

Central University of Finance and Economics, School of Marxism

Abstract: The commercial bank plays a vital role in the process of social and economic development. High debt and strong externality
determine that it should perform more powerfully in social moral obligations. This paper launched investigations and analysis on the sit-
uation of the commercial banks in China fulfilling moral obligations. By collecting the questionnaires of social public and bank practi-
tioners, refining the regulatory data released by the regulatory authorities, analyzing the annual report data publicly disclosed by the
commercial banks, comparing the primary data of social responsibility performance of the commercial bank and other industries, it is
found that the performance of social moral obligations by the commercial banks in China stays at a reasonable level. At the same time,
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this paper pushes forward some suggestions to promote the commercial banks in China to fulfill the social moral obligations better.
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ment of politics, economy, culture, society, ecology
and other aspects while following the operation princi-
ples, providing banking products and services, pursu-
ing profit objectives and creating bank value. Moral
obligations of the commercial bank include safeguard-

social public welfare undertakings; saving resources,
protecting and enhancing the natural ecological envi-
ronment, etc. the commercial bank in China is rooted
in the socialist market economy with Chinese charac-
teristics. It was established with the approval of the
People's Bank of China and the regulatory authorities.
The state-owned holding or participation is the current
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equity structure of major commercial banks. There-
fore, the most critical moral obligations of China's
commercial banks are to implement the will of the
state, implement the government's macro-control poli-
cies, abide by the socialist core value system, embody
the moral core of socialism to serve the people, and
strive to fulfill the requirements of high-quality devel-
opment in the new era.

2. The Current Situation of the Commercial
Bank Performing Moral obligations

2.1 Perspective of Practitioner

The project group launched questionnaires taking the
commercial bank practitioners as the subject. In 2018
and 2019, 393 questionnaires were collected for two
consecutive years. The data came from 29 provinces
and cities in China. The respondents' age structure:
44.78% were between 20-30 years old, 47.07% were
between 30-40 years old, and 6.87% were over 40
years old. The gender ratio: 54.71% for men and
45.29% for women; the educational background struc-
ture: 65.65% for undergraduates, 21.37% for masters,
6.62% for doctors, and 5.34% for junior colleges.

As shown in the investigation and research on
practitioners’ view on the current situation of per-
forming moral obligations by the commercial bank, in
terms of the national economy and social livelihood,
65.39% think the development of the commercial bank
in recent years promotes the soundness and prosperity
of the national economy. 64.89% think that the bank is

playing a positive role in helping the poor and improv-
ing social livelihood. 54.45% think the development of
the commercial bank improve the ecological and re-
source environment. 82.69% basically agree that banks
pay attention to saving resources and protecting the en-
vironment in operations. In terms of social ethos and
socialist morality, 75.07% believe that banks pay at-
tention to moral image and play a good role in demon-
strating social morality. 77.86% believe that banks'
business activities are people-centered, while 82.19%
believe that banks' business activities reflect the re-
quirements of socialist core values. In terms of the
overall evaluation on the social moral level of the
commercial bank, 16.54% think that it is great, while
61.07% satisfactory.

At the same time, practitioners have relatively ob-
vious negative comments on the current situation of
performing moral obligations by the commercial bank.
Among all people being interviewed, 23.41% think
that business activities of the commercial bank indulge
speculative economy and bubble economy. 19.34% of
respondents believe that the business activities of the
commercial bank widen the gap between the rich and
the poor. 12.21% believe that the development of the
commercial bank promotes social impetuosity and ag
gravates the worship of money. 7.12% believe that the
investment of the commercial bank has worsened the
ecological environment. In addition, there are negative
comments on the commercial bank by practitioners,
such as "capital crush and strong pursuit for profits",
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Figure 1. Practitioners’ view on “the impact on the national economy of the

flourishing commercial banks”
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"hatred for the poor and love for the rich, discrimina-

tion in customers and regions", "money worship for
adding value to capital rather than serving the people
and functional alienation".

2.2 Perspective of Social Public

In order to obtain more objective evaluation data, the
project group distributed a questionnaire on the image
of commercial banks’ moral obligations to the public.
A total of 2,799 questionnaires were collected, of
which 2,429 were valid
provinces and cities in China. In the samples, 44.22%
are male and 55.78% female. In terms of education,
75.96% are or above undergraduate and 24.04% are or
below junior college. In terms of occupational struc-

samples, covering all

ture, college students account for 18.6% , teachers
9.67%, employees 9.22%, business owners 6.88% and
civil servants 6.3%.

Regarding the impact of the growth of commer-
cial banks on the national economy and people's liveli-
hood, 48.33% of the respondents believe that the de-
velopment of commercial banks promoted the sound-
ness, prosperity, and stability of the national economy.
51.3% believe that commercial banks played an active
role in helping the poor and improving people's social
life. 41.05% believe that com mercial banks have im-
proved the ecological environment. In terms of social
ethos and socialist morality, more than 40% of the re-
spondents believe that the business activities of com-
mercial banks have a positive impact on social morali-
ty, and more than 50% believe that the business activi-
ties of commercial banks have a good or satisfactory
performance in practicing socialist core values and re-
flecting socialist core morality. For the "overall evalu-
ation of the social morality level of commercial
banks", 66.88% of the respondents think that the social
morality level of commercial banks in China is rela-
tively good or excellent.

At the same time, the public also has a consider-
able amount of negative comments on the current situ-
ation of commercial banks performing moral obliga-
tions. Among the respondents, 31.86% believe the de-
velopment of commercial banks has widened the gap
between the rich and the poor. 59.29% believe that
there was client discrimination or regional discrimina-
tion in the business activities of commercial banks.
16.55% believe that the commercial bank was not

powerful enough to help the poor and improving peo-
ple's social life. 17.92% believe that commercial banks
failed to take the initiative to consider others or public
interests. 10.86% believe that commercial banks' devel-
opment harms social morality, and 9.1% think that they
have deviated from socialist morality and core values to
varying degrees. 9.78% think the environment deterio-
rated consequently. Also, the public has different de-
grees of perception of commercial banks' manifesta-
tions, such as "capital crush, pursuing profits strongly
and serving capital" and "extreme utilitarianism".
2.3 Perspective of Supervision Department
The business activities of the commercial bank in Chi-
na are mainly under the supervision of the People's
Bank of China and the China Banking and Insurance
Regulatory Commission. The supervisory data and
punishment documents issued by the regulatory au-
thorities reflect the fulfillment of moral obligations by
the commercial bank in China to a certain extent. This
paper collected and sorted out 3,372 administrative
penalty cases publicly disclosed by China Banking
Regulatory Commission (CBRC) and 36 Banking
Regulatory Bureaus from January 1, 2016, to Decem-
ber 2019. Among them, 88 were administrative penal-
ty cases of CBRC, and 3,284 were administrative
penalty cases of various banking regulatory bureaus.
Also, 2,036 fines were imposed on institutions, 969 on
individuals, and 279 on both. The total amount of
penalties reached 4.205 billion yuan, while the indi-
viduals' fines reached 29.469 million yuan. From the
basis of administrative penalty, the number of penal-
ties for violation of credit business is the largest, up to
1,593, accounting for 49.84%; the number of penalties
for bill business is second only to credit business, up to
421, accounting for 13.17%; the number of penalties
for violation of prudent operation principle is 669, ac-
counting for 21%. In terms of the number and amount
of fines, the situation of regulatory penalties for com-
mercial banks in China is still severe. They are faced
with major challenges such as preventing and defusing
financial risks, controlling the macro-financial lever-
age ratio, and enhancing the ability to serve the real e-
conomy.
2.4 Perspective of Industrial Comparison

(1)Return on Equity

The index of return on equity is the percentage of
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net profits and average net assets. It reflects the return
on investment of company owners' equity and serves
to measure the values created by the commercial bank
or other companies for shareholders. According to the
data provided by WIND, the average return on equity
of the banking industry from 2016 to 2019 is always
higher than the average of other sectors in comparison
with that of the non-banking sector. The banking in-
dustry maintained a return on equity of more than
10%, while that of other sectors fluctuated by 10%.
From the perspective of time trend, in recent years, re-
turn on equity has been declining in both the banking
and non-banking sectors, but the gap between
non-banking and it is gradually narrowing. The devel-
opment of the banking sector is mainly based on the
real economy. The service economy is the main
melody of the banking sector. However, the banking
sector is leading all the way to significantly higher
than that of the real economy profit margins, becoming
the most profitable industry in the social economy.
Banks' profits are mostly transferred from the real e-
conomy, which, to some extent, deviates from the pri-
mary function of serving the real economy and harms
the development of the real economy.

(2)Disclosure of Social Responsibility Report

Since the Shanghai Pudong Development Bank
issued the first social responsibility report of China's
banking industry in 2006, the release of the social re-
sponsibility report of China's commercial banks has
gradually emerged. In recent years, major commercial
banks in China have issued annual social responsibility
reports, and almost all of these reports can be found on
the banks' portal websites. The statements are
exquisitely prepared, and contents are relatively fully
disclosed. Compared with other industries in China,
commercial banks attach relative importance to the
disclosure of social responsibility reports, and the re-
vealed information, such as the number of social dona-
tions and the value of social contributions per share, is
relatively complete. At the same time, by comparing
the content in reports on social responsibility of com-
mercial banks in China and other major countries, we
find that The fulfillment of social moral responsibility
by commercial banks in China is mainly in response
to the call of national policies. The responsibility re-
ports released in China are mostly accumulation and
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piling up of events related to social moral responsibili-
ty carried out in the same year. The reports lack sys-
tematic and long-term planning and fail to form en-
dogenous, long-term goals and plans for social respon-
sibility.

(3)Social Contribution Value Per Share

Social contribution value per share was created
for the company's contribution to society with the
company's equity ratio of the total. Its primary conno-
tation is to increase the value created by the company
for the country, employees, creditors, communities and
other stakeholders in a year based on the basic earn-
ings per share, and deduct additional social costs
caused by environmental pollution to calculate the
added value per share created by the company for the
whole society. In 2018, there were a total of 3,617 list-
ed companies in China, and 131 among them disclosed
their social contribution per share, accounting for
about 3.62%. Divided by industry, the banking indus-
try and the financial industry have relatively high dis-
closure ratios of social contributions per share, up to
36% and 22.22%, which indicates that the listed com-
panies in the whole banking industry attach great im-
portance to it the disclosure of social responsibility re-
ports and data.

In terms of the industry average (See Figure 2),
the average social contribution value per share dis-
closed by the financial industry is 4.39 yuan, among
which the average amount of the banking industry is
5.80 yuan. The social contribution value per share of
the commercial bank is significantly higher than the
average values of the financial industry and other in
dustries.

(4)Social Endowment

Social endowment refers to the philanthropic do-
nation to public welfare undertakings such as educa-
tion, health, and civil affairs through non-profit public
organizations or state departments, or to areas suffer-
ing from natural disasters and poverty. In terms of the
number of companies disclosing social endowment,
the manufacturing sector had the largest number of
companies (128 companies). In contrast, the financial
sector had 34, and 20 of which were banking compa-
nies. However, in terms of the proportion of industry
disclosure, only 5.59% of all listed manufacturing
companies disclosed the amount of social endowment.
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Figure 2. The comparison of average values of social contribution value per share in main
industries (2019)

In comparison, 34.34% of the financial industry, as a
whole, disclosed the amount of philanthropic dona-
tions. The banking industry accounted for 62.50% with
the first ranking, indicating that listed banking compa-
nies attached more importance to the disclosure of so-
cial endowment.

The average amount of social endowment in the

industry (Figure 3) shows that the average amount in
the health and social work industry was the highest,
reaching about 85.575 million yuan. The average
amount in the financial sector was 36.127 million yuan
and in the banking industry, 45,404 million yuan,
which is higher than the average amount in the finan-
cial sector.
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Figure 3. The average amounts of social endowment (2019)
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3. Conclusi on, Experience and Issue of the
Investigation

From the perspectives of the public, practitioners, su-
pervision data and industry data comparison, it can be
observed that since China's reform and opening-up in
1978, the performance of the commercial bank in so-
cial moral obligations generally maintains at a satisfac-
tory level. Commercial banks' operation in China has
made significant contributions to the development of
China's economy and the people's livelihood. Their be-
haviors and activities are relatively active in demon-
strating socialist morality and the core value system.
According to the investigation and research, it is a sig-
nificant experience for the steady development of
commercial banks in China to strengthen the leader-
ship of the CPC, base on the requirements of social-
ism, adhere to the basis of profit and attach importance
to the fulfillment of social responsibilities. The re-
search results also show that these commercial banks
have some obvious problems, such as weak conscious-
ness of moral obligation, deviation of ethical behavior,
insufficient moral governance, and the inadequate
guarantee of responsibility.

3.1 Experience of Performing Moral Obligations by
the Commercial Bank

In the tide of reform and opening-up, the commercial
bank in China has been developed by constantly ful-
filling the country's moral obligations in aspects such
as politics, economy, culture and society. Its great
achievements gained are closely related to the reforms
of China's political and economic system and the poli-
cy guidance, as well as the courage to assume their so-
cial responsibility and the efforts to carry out socialist
moral practices.

(1)Firmly uphold the leadership of the ruling
party. The socialist system with Chinese characteris-
tics determines that the commercial bank in China
must follow the road of development of banks with
Chinese characteristics. "Strengthening the party's
leadership over financial work" is the CPC's political
stance on financial work. The party's management of
finance is determined by the systemically important
status of commercial banks, as well as by the fact that
commercial banks are state-controlled, state-owned or
supported by national policies. For commercial banks,
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firm support for the Party's leadership is embodied in
supporting the Party's political program, carrying out
the Party's principles and policies, implementing the
Party's opinions and decisions, and constantly improv-
ing the party organization construction of the banking
system. Thanks to the leadership and policy support of
the ruling party, China's commercial banks have made
great progress in terms of scale and efficiency over the
past four decades.

(2)Base on the essence of socialism. Commercial
banks in China constantly grow and thrive along with
the development of the socialist market economy. It is
an important development experience for China's com-
mercial banks to base on the requirements of socialism
and to standardize the operation of bank capital in the
ethical framework of serving the people. Commercial
banks actively implement state regulation policies to
ensure economic and financial security and the stable
development; give full play to the main functions, ra-
tionally allocate monetary and credit resources to pro-
mote social and economic prosperity and stability; pro-
vide financial assistance to support national infrastruc-
ture and livelihood projects; develop inclusive finance
and support the sound development of agriculture, ru-
ral areas and rural residents as well as small, medi-
um-sized and micro businesses. Special loans are
granted to support public welfare undertakings such as
"education", "medical care" and "charity". These are
all correct responses of the commercial bank to the re-
quirements of socialism.

(3)Adhere to the foundation of gaining profits.
Profit is the source of the robust economic foundation
of commercial banks and the foundation for their sur-
vival and development. Commercial banks must be
market-oriented, continuously improve their service
quality to win clients' trust, innovate their products and
business models to succeed in market competitions,
and continually improve their modern management
mechanism to improve business performance. Com-
mercial banks' adherence to profit as the foundation is
a concrete manifestation of implementing socialist e-
conomic construction as the center. It fully reflects the
decisive role of the market in the allocation of banking
resources, effectively stimulates the internal vitality
and driving forces of the banking system, and signifi-
cantly improves the banks' operating efficiency.
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(4)Attach importance to the performance of so-
cial responsibilities. The high social moral obligation
evaluation of commercial banks in China highlights
their excellent images in social morality. Commercial
banks are the product of social development, and their
social attributes determine that they must fulfill corre-
sponding social responsibilities. Active fulfillment of
social obligations is the soil for commercial banks to
survive and prosper. It is also a prerequisite for com-
mercial banks to carry out global business. The devel-
opment of their globalization relies on an active com-
mitment to local social responsibilities and full respect
for local politics, economy, culture, society, resources,
and environment. It is the premise of modernization
and globalization for commercial banks to pay atten-
tion to the fulfillment of social responsibility and im-
prove the governance of social moral obligation.

3.2 Issues in Performing Moral Obligations by the
Commercial Bank

(1)The sense of moral obligation is too weak. Com-
bined with the survey data, it can be seen that prob-
lems such as discrimination against clients and re-
gions, stingy service dedication, practitioners' fa-
voritism and fraud, and insufficient disclosure of re-
sponsibility reports still exist generally in commercial
banks in China. To some extent, these present situa-
tions reflect the indifferent attitude of commercial
banks towards moral obligations. The following three
aspects are mainly selected for discussion. First is the
issue of discrimination against clients and regions that
frequently take place in commercial banks. For exam-
ple, the density of bank outlets in developed areas is
significantly higher than in less developed regions.
Banks even try to reduce costs by removing branches
in less developed regions, making people living there
face the dilemma of financial exclusion. Second is
about practitioners' favoritism and fraud. For a long
time, the cases of practitioners' favoritism and fraud in
China's commercial banks show a tendency of frequent
occurrence. In 2017 alone, the CBRC investigated and
dealt with 1,547 persons in charge, and 167,000 cases
of accountability were handled within banking institu-
tions. ™ Commercial bank employees are the group
closest to money and bank capital. Under the influence
of self-interest, money worship and opportunism, a
few practitioners take risks, practice favoritism and

abuse their power for personal gain because they have
a large amount of personal information about their
clients. From stealing customers' information to misap-
propriating customers' funds, illegally selling financial
products, and even defrauding huge loans, there are al-
most all kinds of common moral hazard cases of banks
in which employees practice favoritism and fraud. It
reflects the indifference of the moral obligation con-
sciousness of a few practitioners. The next is about the
issues revealed in reports of social responsibility.
Since the Shanghai Pudong Development Bank issued
China's first bank social responsibility report in 2006,
all major commercial banks in China have issued so-
cial responsibility reports. The social responsibility re-
ports issued by many commercial banks generally re-
flect such problems as boasting reports, acting differ-
ently from the slogan of moral responsibility, showing
more qualitative description and less quantitative ex-
planation, displaying more positive content and less
harmful content, and lacking objectivity in some sub-
stances.

The discrimination against customers and re-
gions, the favoritism and fraud of practitioners, and the
inadequate response of social responsibility report all
reflect the lack of moral obligation consciousness of
commercial banks. It is said that there is no commer-
cial bank in the world that does not detest the poor and
love the rich because the commercial bank is not a
charity institution. It not only needs to make profits but
also needs to consider the capital security and income
of depositors. This is the defensive logic used by com-
mercial banks when they are morally criticized. It is
the operating principle of commercial banks in capital-
ist countries to regard the operation purpose as prof-
it-seeking. Under socialism with Chinese characteris-
tics, commercial banks should not only pursue profits
but also meet the moral requirements of serving the
people. It is immoral for commercial banks to be ex-
tremely utilitarian, mercenary, and even go against the
essential requirements of socialism.

(2)There are deviations in moral obligation be-
haviors. The moral behavior of commercial banks is
influenced by internal and external factors, including
internal factors such as behavioral motivation, opera-
tional mechanism, overall quality of practitioners,
policies, and regulations, social environment, global e-
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conomic and financial situation, and other external
factors. In the investigation, it is found that behavioral
awareness problems such as "the purpose of banks is
to make money" and "duty stops at slogans" have
weakened the commercial bank's behavioral ability to
fulfill social moral responsibilities. A few bankers take
advantage of their positions to occupy and embezzle
customer funds and conduct favoritism and irregulari-
ties, which erode the image of moral responsibility of
the commercial bank. Bank customers' unethical be-
haviors such as "dishonesty", "loan fraud", and "ex-
treme utilitarianism" affect the performance of the
bank's moral responsibility. The unreasonable bank
policy and system mislead the commercial bank in the
wrong way of morality. Among them, the most signifi-
cant deviation of commercial banks in China is the
alienation of their functions. The social function alien-
ation of commercial banks is the phenomenon and ten-
dency that they deviate from their business objectives
and social values in corresponding business activities.
The following is to examine the functional alienation
of commercial banks from the perspectives of avoiding
the reality of bank capital and dissolving human sub-
jectivity. First, we can see the alienation of commer-
cial banks from the perspective of avoiding the reality
of bank capital. The investment and financing activi-
ties of commercial banks in pursuit of monetary appre-
ciation are easy to induce the financial bubble, which
leads to the phenomenon of capital idling when bank
capital deviates from the real economy. We can take
the real estate market in China's first-tier cities as an
example. From 2007 to 2017, the housing price growth
rate in Beijing, Shanghai, Guangzhou, and Shenzhen
exceeded 15% annually, far higher than the growth
rate of personal income. The real estate bubble at least
caused the real economy to suppress the real econo-
my's consumption demand and strike the enthusiasm
of capital to invest in the real economy. The real econ-
omy is depressed and the virtual economy is full of
bubbles, which will inevitably accumulate systemic fi-
nancial risks and even lead to the economic and finan-
cial crisis. Finally, the commercial bank with the pur-
pose of capital multiplication will also suffer signifi-
cant losses or even bankruptcy. Second, we can see the
alienation of commercial banks from the perspective
of human subjectivity being dispelled by capital. The
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commercial bank is an economic organization permit-
ted by the state to be established following the needs
of social development. It is the fruit of human civiliza-
tion, organized by, controlled by and serve the people.
However, the reality is that a growing number of peo-
ple are enslaved and controlled by bank capital. As
consumers, people are enslaved by mortgage loans,
house loans, car loans, consumer loans, etc. As practi-
tioners, people are controlled by issues such as how
capital increases in value and how to create higher
profits through the capital operation. As shareholders,
due to the phenomenon of objective factors of diversi-
fied property rights, under the system designed by the
hypothesis of rational "economic man", the "social
man" attribute of shareholders is submerged. In this
context, people's subjectivity has been dispelled. In
contrast, "capital", the subjectivity of commercial
banks' operating object, has been highlighted continu-
ously, and tends to become the mandatory power rul-
ing everything.

(3)The governance of moral obligations is insuf-
ficient. The governance structure of commercial banks'
moral obligations involves macro, medium, and micro
levels. The macro level means the policies and regula-
tions of commercial banks. The middle level consists
of the operation and management, and the micro level
includes specific business practices. Strictly speaking,
China's commercial banks do not have a particular
governance system for moral obligations. However,
the Regulatory Department of CBRC, the Prudential
Regulation Bureau, the Self-regulatory Committee of
the China Banking Association and the Legal Compli-
ance Department of the commercial bank, to a certain
extent, play the role of governing social moral obliga-
tions of commercial banks and assume the task of bank
moral obligation governance. From the perspective of
the work carried out by various departments and infor-
mation disclosure, the moral obligation governance
structure of China's commercial banks is in a single
structure that mainly focuses on the implementation of
policies, laws, and regulations. Although government
departments, banking associations, and regulatory bod-
ies have put forward relatively general requirements on
commercial banks' moral obligations, their initiative to
fulfill the affirmative responsibility and mission re-
sponsibility is still insufficient. Taking the phe-
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nomenon of banks' reluctance to loan to small and mi-
cro enterprises as an example, for a long time, the low
conversion rate of commercial banks from "dare not to
invest, will not invest, and reluctant to invest" to "dare
to lend, can lend, and will lend" reveals that the moral
obligation governance system of commercial banks
needs to be improved, and the strength of governance
needs to be strengthened. The level of moral obligation
governance in commercial banks is at the primary lev-
el of Gertrud Nunner-Winkler's theory of moral hierar-
chy. The responsibility expressed by the prohibition of
"no" has not reached the moral realm of the affirma-
tive responsibility represented by the moral code of
"should" and the moral field expressed by the "mis-
sion".

(4)The protection of moral obligation is insuffi-
cient. At present, the moral obligation protection sys-
tem of China's commercial banks mainly consists of
the policy guidance documents related to social re-
sponsibility issued by the Central Bank, the Banking
and Insurance Regulatory Commission and industry
associations, such as the Opinions on Strengthening
Social Responsibility of Financial Institutions in the
Banking Sector issued by CBRC at the end of 2007,
and the Guidelines on Corporate Social Responsibility
of Financial Institutions in the Banking Sector ap-
proved and passed by China Banking Association in
2009. The release of a series of guidance documents
on social responsibility has improved the disclosure
level of commercial banks' social responsibility infor-
mation in China. However, it is still not enough to mo-
tivate and guarantee the commercial bank to fully and
actively fulfill social moral obligations. Commercial
banks still generally have a weak sense of moral re-
sponsibility, inadequate implementation of social re-
sponsibility, improper behavior of employees, incom-
plete disclosure of social responsibility reports, insuffi-
cient authenticity and reliability, and many other is-
sues. As for the morally inadequate phenomenon con-
ducted by commercial banks such as standard window
service discounts, outlets removal in less developed ar-
eas, the reluctance of loaning to small and micro enter-
prises, from the perspective of rational-economic man,
it is an effective means to reduce the operating cost of
banks and improve the working efficiency. From the
standpoint of socialist morality, these behaviors violate

the moral requirements of serving the people. There-
fore, the guarantee system of commercial banks' moral
obligations should not only take into account the pur-
pose of their profitability but also banks' fulfillment of
socialist moral responsibility. To coordinate the rela-
tionship between the interests of the broad masses of
the people and the interests of the bank and continu-
ously realize the unification of the benefits of the bank
and the interests of the people is the direction of the
construction of the moral obligation guarantee system
of commercial banks.

4. Suggestions for Improving the Current
Situation of Performing Moral Obligations
by the Commercial Bank

4.1 Elevating the Governance of Bank Moral Obli—
gations to a State Strategic Level

Elevating the governance of commercial banks' moral
obligations to a state strategic level is determined not
only by the importance of the commercial bank system
but also by the moral obligation level of the commer-
cial bank reflecting the country's governance ability
and level of capital morality and the quality of the na-
tional system. Commercial banks are essential win-
dows of the socialist market economy and have the
moral guidance and demonstration effect for the entire
market economy environment. As the core intermedi-
ary organization in the operation of the socialist mar-
ket economy, the commercial bank should play a sys-
temically important role and become the forerunner,
pioneer, and advocate of the excellent social atmo-
sphere. As the distribution center of monetary credit
and capital, commercial banking is the watershed of
the nature and superiority of socialism. The capital is
the same. In a capitalist society, the capitalist controls
the wage labor by the capital he commands and con-
trols the social, economic, political, and cultural fields
entirely. Capital serves the capitalists completely and
finally shows itself as the bourgeoisie exploiting the
proletariat and ruling the society. In a socialist society,
capital is enjoyed by the people and is subject to state
macro-control policies and the principle of distribution
according to work. Relying on the shared prosperity of
the people, capital serves the people and embodies a
society where the proletariat takes charge and enjoys
shared prosperity. "Justice and equality" is the core
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value standard of the socialist system. "Serving the
people" to promote the interests of everyone is the
core value of socialist morality. "Realizing the com-
mon prosperity of the people" is the essential require-
ment of socialism. Commercial banks serving the peo-
ple is a critical embodiment of the essence and superi-
ority of socialism.

Elevating the governance of commercial banks'
social moral obligations to a state strategic level is a
beneficial trial of correct moral anomie of commercial
banks. It is a critical practice to strengthen the socialist
moral obligation consciousness of the banks and fur-
ther enhance the level of social moral responsibility. It
is an essential means to implement the social value
standard of "serving the people" of commercial banks.
It is the political guarantee for commercial banks to
fulfill their social moral obligations to lead the new
trend of socialist morality in the new era.

4.2 Enhancing the Sense of Moral Obligation of
Commercial Bank Practitioners

Lenin once said that there could be no revolutionary
action without revolutionary theory. The understand-
ing of the moral obligations of leaders and ordinary
practitioners is the key to improve the level of moral
obligations of the commercial bank. Leaders of com-
mercial banks have more moral obligations on shoul-
ders than ordinary practitioners because they hold
more power. Leaders' moral obligation consciousness
determines whether commercial banks' system is
sound as well as the management goal and value func-
tion of commercial banks. The moral and conscience
of the leader is the internal driving force for the com-
mercial bank to fulfill social moral obligations.
Strengthening the responsibility consciousness and
moral quality of the leader is conducive to improving
the commercial bank's ability to fulfill the social moral
obligations. From a macro point of view, commercial
banks are led by the Central Bank and regulatory au-
thorities. From the micro point of view, the leaders of
commercial banks are senior management deci-
sion-makers, such as the general meeting of sharehold-
ers, the board of directors and board of supervisors of
commercial banks, as well as managers of departments
at all levels. The key to improving the moral obligation
consciousness of commercial bank leaders is to
strengthen the propaganda and education of the theory
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of the essence of socialism, ensure that leaders fully
understand and recognize the responsibility require-
ments of the socialist moral system, and fully integrate
the concept of social moral responsibility into the con-
struction of corporate culture and bank systems, thus
implementing and popularizing the excellent socialist
moral standards. Ordinary practitioners of commercial
banks are the concrete executors of commercial banks'
strategies, plans, and operations. Their sense of moral
obligation directly affects the level of commercial
banks' fulfillment of social moral obligations. As for
ordinary bank employees, they can improve their sense
of morality and responsibility, political and disci-
plinary awareness, business and professional quality,
and the consciousness of consciously resisting moral
hazard through regular training of professional ethics
and professional quality and continuous improvement
of the working system.

4.3 Completing the Supervisory and Security
Mechanism of Banks’ Moral Obligation Behaviors
The improvement of commercial banks' moral obliga-
tions also depends on the corresponding intense super-
vision and guarantee system. In terms of ethical re-
sponsibility behavior supervision and guarantee mech-
anism, the world bank's ethics committee and officials'
moral order can be used as references. We can set up
moral arbitration commission within the banking sys-
tem to launch moral audits to policies and systems
such as national fiscal and monetary policies as well as
bank regulations, to ensure that the order of laws and
regulations of the banking system conforms to social
ethics or enjoys the leading and exemplary position in
social moral obligations. We can regularly evaluate the
social moral obligation behaviors of commercial banks
and take the evaluation results as an essential basis for
reward, punishment and supervision. We can realize
the moral arbitration of major strategies, decisions,
rules, and regulations within commercial banks to a-
bandon the implementation of decisions, systems, and
behaviors with ethical risks or potential adverse social
effects.

In the supervision mechanism of commercial
banks performing moral obligations, we should take
the stand of the ethical principle of the socialist market
economy with the unity of justice and interests, make
full use of the reward and punishment mechanism of
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bank supervision, and correct the misunderstanding
that deems maximizing economic profits as the only
essence of banks. We should extend the control over
the legal compliance and risk prevention of commer-
cial banks to the supervision over the moral obligation
behaviors, to avoid the phenomenon that departments
at all levels turn a blind eye to commercial banks' self
less dedication to create social value or blind pursuit
of profits to harm social interests. Commercial banks'
behavior to improve people's well-being through sci-
ence, technology, and business innovation is encour-
aged. In contrast, their social functional alienation be-
havior, namely, "using capital to conceal the subjectiv-
ity of people", is resisted firmly.

In conclusion, the development of moral obliga-
tions of the commercial bank is a systematical project
that necessarily requires the bank itself, the govern-
ment, and the society to strengthen communication
and in-depth interaction in the process of law-based
governance and comprehensively deepening the re-
form. This is a process in which the commercial bank
changes from the pursuit of a single economic value to
the pursuit of a win-win situation for both financial
and social values, and also a process to ensure that the
commercial bank's consciousness on moral responsi-
bility behavior keeps in line with the mainstream so-
cialist ideology and keeps improving with the new era.
As for the improvement of the moral obligation level
of the commercial bank, on the one hand, it cannot be
discussed without interests; otherwise, the commercial
bank will leave the foundation of existence, and moral
responsibility will only mean nothing eventually. On
the other hand, the commercial bank's liability should

not be limited to interests, especially economic bene
fits, because this will only aggravate the moral and
functional alienation of the commercial bank, leading
to the prevalence of money worship and extreme utili-
tarianism. While reasonable profits of the commercial
bank are respected, the commercial bank is encour-
aged to set up the noble socialist moral ideal, and con-
tinuously realize the coordinated development of eco-
nomic and social value. This is the way of sustainable
development for commercial banks.
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