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Research on the Marketing Strategy of HLA Clothing
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Abstract: In recent years, with the continuous upgrading of the domestic consumption environment, the marketing environment
competition in the clothing industry has become increasingly fierce. As a domestic men’s clothing brand, HLA is still in a relatively
low competitive position. This paper applies the 4P theory and uses a questionnaire survey method to conduct research and analysis
on the buyer’s market of HLA. The results indicate that HLA currently faces problems such as poor flexibility in pricing strategies,
single sales channels, low market fit of products, and a lack of promotion and promotion. By conducting correlation analysis based on
survey questionnaires, the above problems can be solved through differentiated and precise pricing, making full use of various online
and offline channels for product sales, strengthening the development of new products that match the market, and increasing publicity
and promotion to fully leverage brand advantages. Furthermore, it lays a solid foundation and plays a positive role in achieving the

maximization of company profits and sustainable development.
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