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Development and Marketing of Self-branded Products in Gas Station Convenience Stores
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Abstract: This paper mainly from the gas station convenience store private brand development significance starts, combined
with the successful experience of private-brand management in supermarkets and convenience stores at home and abroad, and the
successful cases of Chinese petroleum sales enterprises in the management of private-brand goods, based on the SWOT analysis
of the implementation of the self-brand strategy of the gas station convenience store, this paper puts forward the development and
marketing strategy of the self-brand of the gas station convenience store at the present stage, this paper focuses on the development

and maintenance of private brand management from the selection of private brand goods, supply chain optimization and integrated

marketing communication.
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