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On the Translation of Ornaments Advertisements from the Perspective of Consumption Motivation

HOAERN
Yali Huang
KHRFAMEE S 53¢ T - KH 300350
School of Foreign Languages and Literatures, Tianjin University, Tianjin, 300350, China
H . EA—AHF TR, ST A T AR, —HRK S WG R AL, B S8R0 IRA AT AT
P

W g B RARTUA BT G B E AR, IO R S BT SR )T S EIE, o) BB R L ENIE AT 5| K e B W E S
JRA R A

Abstract: Jewelry industry, as an emerging industry, has been a hot consumption spot for many women since it came into being.
The quality of jewelry advertisement translation will have an impact on the development and market share of jewelry industry. This

paper discusses the translation of jewelry ads from the perspective of consumers’ psychology, and analyzes the influence of different

advertisement on consumers’ buying motive.
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f 1. You never actually own a Patek Philippe. You merely
look after it for the next generation.

B BNREIA [k, AN T —UREmE .

X ARSI M, OO A SRR
RIZE R T RAEAT I, Ry B Lo, SCE Mz i
ELE, R TR T EEA AR BT AR k. R
DIk R EX ik, WCh T —RIRE” BESR
JE ISR it S PR AT 2 5 A NG SE B, AT 45K 5
PN L8
2.2 REFAZFHH

RGBT K SILIE T B TR I 14, S OGTERT A 1k

(EE@EN ] BRW (1998-) , &, TEERTIMA, Bit, WREIFE 5L,

59



BRFEENR - E3E5 - F2H 2021441

FERE BRI RE A o SEXRBTSIHL, B DOz iEh
AR I JRATOCER BRI I RE . ML 2 2 IS B fit
WA TR I S

5] 2. In this new rose-gold Haute Joaillerie version,
the Aquanaut Luce combines the most complex jewel setting
techniques (invisible and snow setting). Even the hands are set
with baguette diamonds, and a brilliant-cut diamond graces the
opening in the hour-wheel pipe. (Patek Philippe)
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5] 3. The latest beauty breakthrough is not behind the
counter, it’s in your hand.
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5l 4: The Originator of Cultured Pearls, since 1893.
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3. Welcome to Tianyifang jewelry chain store. In order
to collect funds and expand the scale, it’s in one-time emergency
treatment with special price. The quantity is not much, until it is
sold out.
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