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—— Taking Starbucks as an Example

BiF
Wengqing Cai

(4 E]rA PR ETH SR TR P EALERT BRI &, K LT 58
R TR A BRA L BRI, BRFARRAE A ATH R TAEENL . KT
G RRA, P EGHRTHAEFTERGTE RGN, RM X5 T 50 FALE R
P B, WINATH ZFF M AL E BRI B C E BB, AM AR LA I2
& TR

[ Abstract ] With the reform and opening up of China, foreign capital has caused a strong impact on
Chinese enterprises, and the demand for marketing strategies in local markets has become
increasingly strong. At the same time, the international academic research on consumer behavior is
also booming. According to market research results, China's dessert market has great demand
potential, but most of the market share is occupied by international enterprises. This paper studies

the marketing model of American brand Starbucks from the perspective of behavioral economics,

et and puts forward appropriate marketing suggestions to local enterprises.
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